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TOP 10 ADVERTS

Januar 2009

PC
Pos. Game Publisher Genre Total  Circulation \ Media value \tot. Pages
1 Empire: Total War Sega Strategie 18,00 324.358 134.380,00 € 26,00
2  Grand Ages: Rome Kalypso Media Manager, Strategie 4,00 295.881 41.210,00 € 5,00
3 Mirror’s Edge Electronic Arts Action, Adventure, Jump ‘n"Run 3,50 407.286 42.430,00 € 3,50
4  Runes of Magic Frogster Interactive Online, RPG 2,50 314.358 27.575,00 € 3,50
5 Ceville Kalypso Media Adventure 2,00 275.881 23.850,00 € 3,00
6 F.E.A.R. 2 - Project Origin Warner Interactive Action, Ego-Shooter 1,73 64.828 9.635,00 € 5,73
7  Left 4 Dead Electronic Arts Action, Ego-Shooter, Horror 1,50 161.687 13.445,00 € 6,00
8 Dawn of War 2 THQ Strategie 1,00 407.286 12.145,00 € 1,00
8  Fiesta Online Gamigo Online, RPG 1,00 152.671 11.860,00 € 3,00
8  Gothic 3: Gotterddammerung Jowood RPG 1,00 123.210 11.990,00 € 3,00
8  Still Life 2 Rondomedia Adventure 1,00 65.000 9.900,00 € 1,00
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